
reader involvement
loyal and engaged readers

demographics
7.5 million readers

Reach over 7 million smart, busy consumers who welcome creative 
solutions to their everyday challenges with Real Simple. Whether 
they’re entertaining, organizing, shopping, working, connecting 
with friends, or making time for themselves, these women trust 
Real Simple to provide inspiring ideas and practical solutions to 
make their lives easier and better.

median age	 46.2

    18 – 49	 60%

    25 – 54	 66%

median income	 $93,960 

    HHI $75K+	 64%

    HHI $100K+	 46%

college-educated	 88%

employed	 72%

working full-time	 57%

professional/managerial	 44%

married	 68%

with kids	 41%

Source: 2011 Spring MRI vs. 2006 Spring MRI, Base of Adults

read 3 or 4 out of 4 issues	 53%

average time spent reading	 46 minutes

very good/one of my favorites	 66%

actions taken	 40%

Source: 2011 Spring MRI, Base of Adults

reaching your ideal customers
real simple®

A VITAL BRAND AND GROWING AUDIENCE

s    �UP 28% OVER PAST 5 YEARS

s    �7.5 MILLION READERS

BRAND LEADER
s    ��Ad Pages 1H 2011

#1 SOM in competitive set

s    �Consumer Demand
8th rate base increase 
in 10 years

s   �#1 COMPOSITION for employed, 
professional/managerial and  
college-educated


